




In addition to the use of less and lighter 
packaging materials, transportation of 
products in unit load form and final pack-
aging only at the point of sale has led to a 
great reduction in transportation volume. 

Also, during transportation, PCs are 
packed in specially designed returnable 

containers offering improved vibration 
resistance and superior loading efficiency. 
Also, we ceased using Styrofoam as a 
packaging material because of its poor 
reusability.

Various technologies are combined to 
reduce power consumption during use.

The transreflective LCD screen allows 
the switching off the backlight while using 
the PC under bright light. Also, a low-
power-consumption LED backlight is 
adopted. Integration of a flash memory 
solid-state drive (SSD) instead of a hard 
disk drive (HDD) has contributed to 
compactness, light weight, and low power 
consumption. Compared with the previous 
model, power consumption is 50% less.

To be certified as an Environmentally Conscious Product (ECP), a product must comply with the Voluntary 
Environmental Standards for Products that Toshiba Group established in 1999 to promote development of 
environmentally conscious products. Excellent ECP is Toshiba Group’s program for stimulating creation of 
products with exceptional eco-efficiency. Only products with industry-leading environmental performance are 
certified as Excellent ECPs. The Portégé R500 series, which are the first products to bear the Excellent ECP 
mark, are rated as GOLD in the Electronic Product Environmental Assessment Tool (EPEAT) evaluation of 
environmentally conscious design in the U.S. in 2007, earning the highest points in the notebook PC category.

In Japan, we have been recovering and 
recycling end-of-use PCs from businesses 
and households since 2001 in accordance 
with the Act on the Promotion of Effective 
Utilization of Resources. Since 2005, this 
scheme has been expanded overseas, 
covering more than 80% of Toshiba’s PC 
markets.

For example, Toshiba America Informa-
tion Systems, Inc. (TAIS) takes back used 
notebook PCs from customers and assigns 
scrapping companies licensed by the U.S. 

Environmental Protection Agency to disas-
semble them and recover metals and 
plastics for recycling. TAIS has also been 
accepting non-Toshiba PCs since 2007 and 
is participating in waste recovery programs 
in cooperation with mass merchandisers 
and community organizations.

Based on the achievements in the U.S., 
Toshiba Group is establishing similar 
recycling systems in China, Australia, 
Singapore and certain other countries.

Logistics

Use

Recovery and
Recycling

LCD
 backlight

LCD unit

CPU

HDD

SSD

FY2006 model 
(with optical drive)
Portégé R500 
series

Improved Logistics Efficiency and Reduced 
Packaging Materials

50% Reduction in Power Consumption during Use

What is a Toshiba Group Excellent ECP?

Promoting Recovery and Recycling Around the World

Power Consumption Comparison 
with FY2006 Model with Optical Drive

Excellent ECP-certified 
Portégé R500
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Environmental Performance

Environmental Activities

Reducing Environmental Impacts 
on Three Themes: Mitigation of 
Climate Change, Management of 
Chemicals, and Efficient Use of 
Resources

Mitigation of Climate Change

Expansion of environmentally conscious prod-
ucts to reduce CO2 emissions during product 
usage

As a measure to mitigate climate change, Toshiba Group is 
emphasizing development of environmentally conscious prod-
ucts with minimal environmental impacts throughout their life 
cycles from design and manufacturing to usage and disposal.
It is estimated that the reduction in CO2 emissions due to envi-
ronmentally conscious products is far greater than the amount 
of energy-derived CO2 emissions due to business activities .

 Excluding energy supply products such as power plants

2.6Mt-CO2 4.7Mt-CO2

CO2 emissions 
generated by business 
processes (FY2007)

CO2 emissions 
reduced by 
products

Reduction of CO2 Emissions by Environmentally 
Conscious Products (Estimate)

  Calculated by converting the energy-saving benefit, which would be achieved if all prod-
ucts shipped by Toshiba Group in fiscal 2007 had replaced all products shipped in fiscal 
2000, to CO2 emissions (per year) of the products throughout the life cycle (exclude energy 
supply products such as power plants)

Reduced energy consumption during usage

Toshiba Group has been tackling reduction of energy 
consumption of products during usage by setting annual 
targets since the launch of the Second Voluntary Environ-
mental Plan in fiscal 1996.
With the Fourth Voluntary Environmental Plan launched in 
fiscal 2005, Toshiba is working to reduce overall environ-
mental impacts, including energy consumption during usage, 
by making use of Toshiba’s unique eco-efficiency indicator 
based on the “factor” concept. 

Minimizing the impact of increased energy 
consumption

In fiscal 2007 Toshiba Group’s energy-originated CO2 emis-
sions increased 11% compared with fiscal 2006. This increase 
was mainly attributable to new clean rooms for semiconduc-
tors and LCDs. We minimized the impact by introducing 
energy-saving clean rooms. 
Although expansion of the semiconductor and LCD businesses 
is expected to increase energy consumption, we intend to 
achieve the target for fiscal 2012 by promoting energy saving.  

Factor

Toshiba Group’s Factor Is the Value Factor of Product multiplied by Environmental Impact Reduction Factor

Value Factor
(Degree of improvement of 

product value) 

Environmental Impact 
Reduction Factor

(Degree of reduction of 
environmental impacts)

The greater the value factor and the environmental impact reduction factor of a product, the greater the contribution 
the product can make to a higher quality of life. 

The greater the factor, the higher 
the value and the more environ-
mentally conscious the product is.

Overall value, including convenience 
and comfort, is calculated based on 
the voice of customers. The higher 
the value compared with the bench-
mark product, the greater the value 
factor is.

Environmental impacts are calculated 
by employing the life cycle assess-
ment method. The lower the environ-
mental impacts compared with the 
benchmark product, the greater the 
environmental impact factor is.
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Environmental Performance

Environmental Activities

Management of Chemicals

Progress on abolition of use of certain  
chemicals in products

Toshiba Group is working to abolish the use of certain chem-
ical substances and to reduce their presence in products if 
they are considered to be harmful to human health and/or to 
the environment. Toshiba Group ceased use of the six 
substances banned by the RoHS Directive  in all products 
introduced since April 2005, achieving full compliance with 
the RoHS Directive by the time it came into force in July 2006.
The Fourth Voluntary Environmental Plan calls for abolition of 
the use of 15 substance groups by fiscal 2010, including 
ozone-depleting substances. In fiscal 2007, the ratio of prod-
ucts free from these 15 substance groups increased from 
48%(fiscal 2006) to 63%.

  RoHS Directive: A European Union Directive on the Restriction of the Use of Certain 
Hazardous Substances in Electrical and Electronic Equipment

Management of chemicals in manufacturing 
processes

Toshiba Group classifies some 2,000 substances covered by 
the PRTR Law of Japan and other environment-related laws 
and regulations into three ranks — prohibition of use, reduc-
tion in use, and control of release. At Toshiba Group, the ratio 
of the amount of substances released to that of substances 
handled has been low at around 3-5% each year.
For substances subject to reduction in use in accordance with 
Toshiba’s criteria, we are focusing on reducing their release 
as it has a significant direct impact on the environment. 
Measures implemented in fiscal 2007 included introduction of 
abatement systems. However, as the amount of substances 
handled rose in line with the increase in production, the 
amount of substances released increased to 2,286 tons. 
Although the amount released was 14% lower compared with 
that in fiscal 2000, we did not achieve the targeted 30% 

reduction for fiscal 2007. In fiscal 2008, we intend to further 
promote substitution, process changes, and introduction of 
abatement systems.

Efficient Use of Resources

Resource-saving product design and recycling

Toshiba Group is emphasizing resource-saving product design, 
such as development of lighter products with longer lives and 
greater use of modules so that repairs and upgrades of prod-
ucts are performed simply by replacing modules. Another 
priority is reduction in the number of parts to facilitate disas-
sembly and recycling and use of recycled resources in prod-
ucts. For example, 1,300 tons of recycled plastics were used 
in the manufacture of Toshiba washing machines and other 
products in fiscal 2007. Toshiba Group is making a concerted 
effort to optimize packaging. Our target is a 10% reduction by 
fiscal 2010 compared with fiscal 2005 in the amount of pack-
aging materials distributed in Japan (rate to net production 
output). To achieve this target, we are sharing the best prac-
tice and developing innovative packaging technologies.

Waste reduction and recycling in business 
activities

As a result of process improvements and other measures to 
curb waste generation, the total amount of waste generated 
(rate to net production output) was 281,518 tons in fiscal 
2007, representing a 28% reduction (target: 24%) in waste 
generated compared with fiscal 2000. Also, as a result of 
efforts to reduce the final disposal rate by thorough sorting of 
waste and more recycling of by-products, 48% (target: 46%) 
of all subject sites worldwide achieved zero emissions.
While working to enhance the quality of recycling by 
expanding material recycling, we are promoting recovery of 
end-of-use products and material recycling worldwide.

Amount Released of Substances Subject to Reduction
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Environmental Performance

Environmental Communication

Extensive Engagement with 
Stakeholders

Environmental Public Relations 

Environmental exhibitions

Toshiba Group is publicizing its environmental message by 
participating in major exhibitions around the world.

March 2008 17th Toshiba Group Environmental Exhibition

March 2008 4th Eco-Products International Fair (Vietnam)

December 2007 Eco Products 2007 (Japan)

October 2007 CEATEC Japan 2007 (Cutting-edge IT & Elec-
tronics Comprehensive Exhibition, one of the 
largest of its kind in Asia)

September 2007 IFA 2007 in Berlin (one of the world’s largest 
consumer electronics trade shows)

　 
　

Enhancing Environmental Awareness

Environmental housekeeping books

Toshiba Group is encouraging its employees to keep environ-
mental household accounts in order to enhance their environ-
mental awareness. Also, Toshiba participates in the 
Eco-Family project of the Ministry of the Environment of 
Japan, which is designed to support environmentally 
conscious families. Households registered with the Eco-Family 
Website can earn Eco-Family Points  through environmental 
activities at home. In order to offset CO2 emissions attributable 
to operation of personal computers by the employees’ families 
while accessing environmental housekeeping books, we plant 
trees corresponding to the earned points, as a part of 1.5 
Million Tree-planting Project — a Toshiba Group initiative. In 
fiscal 2007 we planted 3,000 trees at Mt. Fuji Children’s 
World, a large recreation area at the foot of Mt. Fuji.

Employees and their families, who participate in the environ-
mental housekeeping book project, planting trees

Eco-Family Points:  A mechanism for earning points by participating in four environmental 
activities on the Eco-Family Website: Eco-Challenge provides a small environmental task 
every day, Eco-Life Idea lets eco-families suggest their ideas and vote for good ideas, 
Environmental Housekeeping Book allows eco-families to find out their energy consump-
tion, and Eco-Events encourage eco-families to take part in nationwide environmental 
events.

17th Toshiba Group Environmental Exhibition

4th Eco-Products International Fair 2008 in Vietnam

IFA 2007 in Berlin, one of the world’s largest consumer electronics trade shows
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Environmental Performance

Awards for Environmental Technologies

Awards for Group-wide Environmental Management Winner
Director-General of Industrial Science and Technology Policy and Environment Bureau Award, Eco-effi-
ciency Award

Toshiba Group

Chairman’s Prize, LCA Japan Forum Toshiba Corp.

Awards for Environmental Technologies and Activities

Awards Activitiy/Technology/Product Winner
Bureau of Economy, Trade and Industry Director-Gen-
eral’s Prize, Successful Case of Energy Conservation in 
Factory & Building for Fiscal 2007

Energy saving by upgrading of refrigerators Iwate Toshiba Electronics Co., Ltd.

Director-General of the Agency for Natural Resources 
and Energy Award, Successful Case of Energy Conser-
vation in Factory & Building for Fiscal 2007

Energy saving by reduction of clean room air 
circulation flow

Oita Operations, Toshiba Corp.

Director-General of the Agency for Natural Resources
and Energy Award, 18th Energy Conservation Grand 
Prize

RAS-402BDR/RAS-402BADR Daiseikai room 
air conditioners

Toshiba Carrier Corp.

Chairman Prize of Energy Conservation Center of Japan, 
18th Energy Conservation Grand Prize 

E-CORE high-efficiency LED downlight Toshiba Lighting & Technology Corp.

NeoBall Z Real compact fluorescent lamp Toshiba Lighting & Technology Corp.

Hot Power Eco Ultra BIG heat pump hot water 
supply system for commercial use

Tokyo Electric Power Co.
Toshiba Carrier Corp.

Special Commendation, 4th PRTR Award 2007 Management of chemicals and risk communi-
cation

Yokkaichi Operations, Toshiba Corp.

The Japan Machinery Federation Chairman’s Prize, Ex-
cellent Energy-saving Equipment Commendation for 
Fiscal 2007

Sensorless permanent magnet motor drive for 
hybrid trucks

Hino Motors, Ltd.
Automotive Systems Div., Toshiba Corp.

Commendation by the Minister of the Environment for 
Climate Change Mitigation Activities for Fiscal 2007 
(Technology Development and Commercialization Cate-
gory)

E-CORE high-efficiency LED downlight Toshiba Lighting & Technology Corp.

Ministry of Land, Infrastructure and Transport Award at 
Electrical Construction Equipment and Materials Fair 2007

E-CORE high-efficiency LED downlight Toshiba Lighting & Technology Corp.

Minister of the Economy, Technology and Industry 
Prize, Eco Service Category, 4th Eco Products Awards

Upgrading of elevators Toshiba Elevator and Building Systems Corp.

Outstanding Prize, Eco Products Category, 4th Eco 
Products Awards

E-CORE high-efficiency LED downlight Toshiba Lighting & Technology Corp.

Next-generation X-ray CT systems, X-ray 
tubes, and CCD cameras

Toshiba Medical Systems Corp.
Toshiba Electron Tubes and Devices Co., Ltd.

Encouragement Prize, Recycling Technology and Sys-
tems Awards

Development of 24/36 kV solid insulated 
switchgear

Power Systems Company, Toshiba Corp.
Power and Industrial Systems Research and 
Development Center, Toshiba Corp.
Industrial Systems Company, Toshiba Corp.

Reduce, Reuse, Recycle Promotion Council Chairman’s 
Award

Promotion of 3Rs for the latest clean room Oita Operations, Toshiba Corp.

Voluntary recovery of end-of-use X-ray tubes 
and power grid tubes

Toshiba Electron Tubes and Devices Co., Ltd.

Minister of the Environment Prize and Outstanding 
Prize, 34th Environmental Award

Development of decolorable ink Corporate R&D Center, Toshiba Corp.
Industrial Systems Company, Toshiba Corp.

Outstanding Environmental Performer (Hall of Fame 
Award)

Environmental protection activities Toshiba Information Equipment (Philippines), 
Inc.

Excellence in Ecology and Economy (E3) Contribution to environmental protection and 
the economy

Toshiba Information Equipment (Philippines), 
Inc.

LLDA Blue Rating Award Wastewater management Toshiba Information Equipment (Philippines), 
Inc.

Prime Minister’s Hibiscus Award 2006/2007 Environmental protection activities Toshiba Electronics Malaysia Sdn. Bhd.

Energy Conservation Award in Energy Participation Pro-
gram

Energy conservation activities Toshiba Hokuto Electronic Devices (Thailand) 
Co., Ltd.

Best Overall Sustainable Waste Management Solutions 
2008

Waste management Toshiba Information Systems (UK) Ltd.

US Environmental Protection Agency’s Plug-in to eCy-
cling commendation

Recycling activities Toshiba America, Inc.
Toshiba America Information Systems, Inc.
Toshiba America Consumer Products, L.L.C.

2007 Urban Impact Recycling Certification Recycling activities Toshiba of Canada, Ltd.

A member in the National Environmental Performance 
Track Energy participation program

Environmental protection activities Toshiba International Corp.

Fiscal 2007
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Evolving CSR Activities and Report

The  contents of Toshiba’s CSR report, which reflect the edito-
rial policy emphasizing stakeholders, have evolved over the 
years. CSR Report 2008 focuses on social and environmental 
activities conducted on the basis of dialogue with stakeholders 
in accordance with a more refined assessment of what stake-
holders consider to be material. It is commendable that this 
approach has resulted in a significant enhancement of CSR 
activities and disclosure. Toshiba has been consistent in its 
emphasis on stakeholders and CSR Report 2008 presents 
several activities reflecting stakeholders’ views, which are 
indicative of the high standard of Toshiba’s CSR activities.

Environmental Vision 2050

Toshiba has announced Environmental Vision 2050 envisaging 
the ideal situation in 2050. Although such long-term visions 
tend to be superficial, Toshiba examines approaches to 
contribute to ensure a better global environment in 2050 
through its business activities, by relating the environmental 
vision with its business strategies. Moreover, CSR report 2008 
presents specific examples of what Toshiba is doing in order 
to make Environmental Vision 2050 a reality. Commitment to 
environmental protection through business activities is 
crucially important and it is desirable for Toshiba to become 
more deeply engaged in systematized activities, including 
technological innovation and disclosure.

CSR Management

Toshiba’s in-house companies and key group companies have 
been promoting CSR activities by setting priority themes since 
the second half of fiscal 2007. Although it is difficult to control 
CSR activities of individual organizations, once the big picture 
encompassing Toshiba Group is grasped, strengths and 
weaknesses of organizations can be identified to provide a 
basis for further development. It is noteworthy that Toshiba’s 
CSR management is not only comprehensive but also includes 
the setting of quantitative targets, progress check, and follow-
up. However, the report’s coverage is not exhaustive and it is 
desirable that Toshiba devises ways to communicate the 
breadth and depth of the level of its activities.

Global CSR Activities

As befits a leading global enterprise, Toshiba conducts CSR 
activities worldwide. The report covers numerous activities 
overseas, including promotion of CSR in the supply chain. In 
particular, it is noteworthy that Toshiba is reflecting global 
stakeholder engagement in its CSR activities. However, infor-
mation on overseas activities largely concerns disparate 
topics. Therefore, assessment of global activities from the 
viewpoint of CSR is an important task that should be tackled 
from now on.

CSR through Business

Toshiba links CSR activities with business activities with the 
aim of fulfilling CSR by making it an integral part of doing 
business. This stance is also vital in terms of environmental 
performance and social performance. The emphasis on inno-
vation in the executive commitment expresses Toshiba’s 
corporate stance. Henceforth, it is desirable to see Toshiba 
define CSR innovation and reflect that definition in its CSR 
activities while, at the same time, disclosing information so 
that Toshiba’s CSR activities further evolve and provide an 
exemplary model for other companies.

[Biography]
Professor Katsuhiko Kokubu received a Ph.D in business administration from Osaka City 
University. He has been a professor at the Graduate School of Business Administration, Kobe 
University since 2001, and in 2003, established the Institute for Environmental Management 
Accounting, a vehicle for utilizing research achievements. Professor Kokubu chaired a 
committee of the Ministry of Economy, Trade and Industry on development and promotion of 
material flow cost accounting and served as a member of a committee of the Ministry of the 
Environment on environmental reporting guidelines.

Third-Party Comments on the CSR Report

Response to the Third-Party Comments

Every year several divisions and staff throughout Toshiba devote themselves to the production of the CSR report. We 
have been working to incorporate their CSR activities in the plan-do-check-act cycle of CSR management so that the 
completion of the report will be a springboard to further achievement. We consider this to be an example of CSR 
process innovation.
In addition, we aim to achieve CSR value innovation by stepping up our efforts to contribute through our business 
activities to the resolution of issues confronting the society. 
By endeavoring to optimize the scope and method of disclosure, the presentation of global activities, and all other 
aspects of CSR, we aim to become an exemplary corporate citizen of planet Earth, trusted by our stakeholders. 

Professor Katsuhiko Kokubu 
Professor of Social and Environmental 
Accounting
Graduate School of Business Administration
Kobe University
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The CSR website presents detailed information on 
items included in the printed report, and the infor-
mation is wider in scope.

The printed report, Toshiba Group CSR Report 2008, presents Toshiba Group’s CSR activities that have 
the greatest priorities.
Starting this year, Toshiba Group Environmental Report will be published to present environmental activi-
ties in detail. Toshiba Group Social Contributions Activities Report, published since 2005, provides an 
overview of corporate citizenship activities.

Printed Reports and the Website

Printed Reports

URL http://www.toshiba.co.jp/csr/en

Website

Corporate Social Responsibility
Report 2008

Toshiba Group  
Corporate Social Responsibility Report 2008

(Published in September 2008)

Toshiba Group
Environmental Report 2008

Toshiba Group  
Environmental Report 2008

(Published in December 2007)

Toshiba Group  
Social Contributions  
Activities Report

Toshiba Group CSR Website



Published in August 2008
Printed in Japan

Paper

Color Universal Design

Production and printing of the Toshiba Group CSR Report 2008 reflect 
the following considerations:

Use of FSC-certified Paper
Paper certified by Forest Stewardship Council (FSC) is 
used, which is made from wood from FSC-certified 
forests.

Use of Forest Thinning support Paper
Printed on “Morino Chonai-Kai Forest-thinning Support
Paper”, the result of a partnership between Office Chonai-Kai, 
an environmental non-profit organization working to support
used paper recycling, and Iwate Prefecture's Iwaizumi-cho 
municipality in Japan, which is promoting forest restoration.

Waterless Printing
Waterless printing, a printing process that
eliminates the use of water, is adopted,
taking advantage of the characteristics of 
printing plates made of ink-shedding
material.

Non-VOC Ink
100% vegetable ink containing no volatile
organic compounds (VOCs) is used.

Color Universal Design-certified
We sought to design the CSR Report using colors and
patterns that are easy to distinguish regardless of the
difference in color vision among people. Following a 
monitoring check, the CSR Report gained a color universal 
design certification from the Color Universal Design 
Organization (CUDO), an NPO in Japan.

Printing

1-1, Shibaura 1-chome, Minato-ku, Tokyo, 
105-8001, Japan

Contacts

Tel: +81-3-3457-2395     Fax: +81-3-5444-9215

   Corporate Social Responsibility Division 
    (about CSR Report)

Tel: +81-3-3457-2403     Fax: +81-3-5444-9206

   Corporate Environment Management Division 
    (about environmental activities)

URL  http://www.toshiba.co.jp/csr/en/contact/
   Inquiry page on Toshiba website (general inquiries)

URL  http://www.toshiba.co.jp/csr/en
The CSR Report is available on the Toshiba website




